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M
emorandum of Under-
standing was signed 
between the Depart-
ment of Archaeology, 

Sri Lanka and the Centre for Heri-
tage Studies of the University of 
Kelaniyato hold in hand together 
in the Giribawa, Pabalugala Ar-
chaeological Research Project. 
This event was held on March 
29, 2022 under the patronage of 
subject Minister Vidura Wickra-
manayake.

The Memorandum of Under-
standing was signed by the Vice 
Chancellor of the University, Se-
nior Prof. Nilanthi de Silva on be-
half of the University of Kelaniya 
and the Director General of Arche-

ology, Prof. Anura Manatunga on 
behalf of the Department of Ar-
cheology.

Secretary of the State Min-

istry of National Heritage, Per-
forming Arts and Rural Arts 
Promotion Affairs Ms. Nishan-
thi Jayasinghe, Dean of the Fac-

ulty of Social Sciences Prof. 
M.M.Gunathilake, Director of 
the Centre for Heritage Studies 
Dr. Mangala Katugampola,Head 
of the Department of Archaeol-
ogy Dr. Sriyani Hathurusinghe, 
Ms. Upeksha Senewirathne the 
Legal Officer of the Department 
of Archaeology, Sri Lanka Depu-
ty Director (Excavation) Samind-
ha Poorabage, Research Assis-
tant (Archaeology) Ms. Reshani 
Dharmawardhana,. Harendralal 
Namalgamuwa Lecturer of the 
Department of Archaeology and 
Ms. Sithumi Dilsha the Research 
Assistant of the Centre for Heri-
tage Studies participated in this 
event.

Archaeology Dept. and 
Centre for Heritage Studies 
Kelaniya University sign MoU

6
th Annual Sessions of the Dietitians 
Association of Sri Laka was held on 
27th March 2022 at Hilton Residen-

cies with the participation of its members, 
Dietitian /Nutritionists and intern Dieti-
tians as well as representatives from the 
Nutrition field. Dr. Asela Gunawardena, 
Director General of Health Services was 
the Chief Guest of the inauguration Cer-
emony. Several presentations were made 
by the experts in the field of Dietetics and 
Nutrition.  

Dr. N.M.S.Hettigedara, while deliver-
ing the Presidential Address mentioned 
that the Dietitians’ Association of Sri Lan-
ka (DiASL) which was established in the 
year 2012, is a professional body for prac-
ticing dietetic professionals in Sri Lanka in 
the field of health.  He stated that the topic 
“Dietitians’ Approach to Reduce Health 
Care Cost Through Proper Nutrition Prac-
tices” was selected as the theme of the 6th 
Annual Session considering the alarming 
rate of increasing health care cost in Sri 
Lanka along with economic crisis and the 
considerable commitment of Dietitians/
Nutritionists to find solutions for this situ-
ation.

He mentioned that, the profession of 
Dietitian/Nutritionist has been classified 
under one of the health worker category 
by the World Health Organization and In-
ternational Labor Organization and in Sri 
Lanka the profession has been given the 
legal status by Sri Lanka Medical Ordi-
nance to distinguish it from medical pro-
fession.

Explaining the role of Dietitians/Nutri-
tionists he mentioned that, the dietitian is 
the professional that translates scientific 
information on nutrition into practical ad-
vice with a view to supporting and guiding 
the people to make health-conscious deci-
sions about food. Dietitians assess, diag-
nose, and treat diet related problems and 
aim to raise awareness of the link between 
food and health to prevent future health 
problems. The responsibilities of the Di-
etitian / Nutritionist include educating 
and advising the patients with diet related 
disorders, advising on the practical ways 
in which they can improve their health, 
conducting group sessions to a range of 
audience, educating other healthcare pro-
fessionals on food and nutrition issues, 
advising hospital catering departments 
about the specific dietary requirement of 
patients and working as a part of multidis-
ciplinary team to gain patients’ coopera-
tion in dietary treatment. 

Already the research carried out in Sri 
Lanka has proved that the complications 
of diabetic patients as well as their require-
ment of dialysis can be remarkably reduced 
through providing suitable diets to them. 
While quoting several research findings in 
the world, he emphasized the importance 
of involvement of Dietitian / Nutritionist in 
cost reduction in the health care system. 
This can be achieved through reduction of 
hospital stay and re admission, reduction 
of malnutrition through proper nutrition 
plan, and non-pharmacological interven-
tion with dietary guidelines.

He further mentioned that, when the 
high cost of renal replacement therapy 
and dialysis are considered, it was obvious 
that the Dietitian Nutritionists are playing 
an extensive role in contributing to reduc-
ing the cost of health in our country. The 
Dietitians have an essential duty to pre-
vent and control NCDs and other diseases 
and to provide an effective and efficient 
service to the patients with cost effective 
health care system. 

Although, the dietetic profession-
als have adequate theoretical as well as 
practical knowledge and very competent 
enough, their professional service is be-
ing neglected and underutilized when 

compared to other countries. They are 
performing a great service to the country, 
but they are not paid well. This is a very 
pathetic situation and he said that, accord-
ing to their qualifications the Dietitians 
should be placed in par with Scientific Ser-
vice. 

While concluding he stated that, the 
authorities have an obligation to increase 
the cadre in the field of health in order 
to utilize the services of dietitians and to 
generate a healthy nation. It will pave the 
way to reduce the enormous expenditure 
involved in the health sector and reduce 
the burden to national economy while the 
quality life of patients could be improved.  
As the tendency is for the well qualified 
Dietitians to leave the country for better 
paid foreign jobs, the Government should 
also take action to retain their services 
by remunerating them well in par with 
other services. He emphasized that, this 
important objective can be achieved only 
through proper strategic planning and 
preparation by the concerned authorities.
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1. TIKTOK CONTINUES TO 
GROW

While the app may not see 
the same growth it saw in 2020, it 
doesn’t seem like it’s slowing down 
anytime soon. TikTok reached 1 bil-
lion monthly active users in Sep-
tember 2021. The company has 
also been investing in developing 
its ad platform, making it easier for 
brands and businesses to create a 
presence on the network.

Some TikTok stats that stand 
out include:

69% of US teens are on TikTok
90% of users log in every day
TikTok users spend an average 

of 89 minutes a day on the app
Additionally, the company 

claimed that 47% of users have 
“bought something seen on TikTok” 
and that 67% “agree that TikTok in-
spired them to shop even when 
they weren’t looking to do so.”

Given this growth and usage, 
it would be wise for businesses to 
take a closer look at TikTok, espe-
cially if they serve a younger audi-
ence. Learn more about how to use 
TikTok for your business and how 
its trends can influence your social 
strategy.

2. BRANDS INVEST MORE IN 
SOCIAL COMMERCE

Social commerce is when you 
buy and sell products or services 
directly from a social media plat-
form. All the major social networks 
have invested in social commerce 
and this trend predicts that they 

will continue to do so.
According to research conduct-

ed by The Harris Poll, on behalf of 
Sprout Social, 73% of businesses 
are already participating in social 
commerce while 79% expect to be 
doing so in the next three years. Be-
cause of this trend, Sprout added 
dedicated integrations with Shopi-
fy and Face book Shops. This way, 
you’ll be able to tag products from 
your store without having to leave 
Sprout.

Insider Intelligence predicts 
that social commerce will continue 
to grow in the next few years. In 
2022, it projects that there will be 
97.2 million social commerce buy-
ers in the US, which is 38.2% of in-
ternet users.

Sprout’s data also shows that 
80% of consumers surveyed are 
more likely to buy on social be-
cause of brand familiarity. That’s 
an enormous percentage to pay at-
tention to.

You can tap into this trend by 
looking at how consumers discover 
products through social commerce. 
Check out some great examples of 
brands doing this right, and take a 
look at how to craft your own social 
commerce strategy.

3. THE CREATOR ECONOMY 
MATURES

Creators are having a big mo-
ment. YouTube, Snap chat, Insta-
gram and TikTok all invested in 
their own versions of a creator 
fund. According to a recent report 

on the creator economy, more than 
50 million people worldwide con-
sider themselves to be creators. 
Creators aren’t limited to social 
media networks but those that do 
use social media contribute to the 
expected $13.8 billion influencer 
industry.

With the maturation of the 
creator economy, more strategies 
become available to brands. Mi-
cro-influencers with less than 15k 
followers are benchmarked to have 
higher engagement rates on Insta-
gram, YouTube, and TikTok, giving 
smaller brands an opportunity to 
grow their presence.

To get started on this trend, 
learn how to incorporate creators 
into your content strategy.

4. BRANDS DEVELOP A SO-
CIAL AUDIO STRATEGY

Audio is nothing new but its 
appearance on social media is. An 
audio strategy includes everything 
from radio to podcasts to music 
playlists. A social audio strategy 
narrows it down to the platforms 
that have audio-only features.

Clubhouse, a social audio plat-
form, was one of the biggest lead-
ers of 2021 in this space. Despite 
removing the invite-only require-
ment and releasing an Android ver-
sion, Clubhouse fell out of popu-
larity. The idea, however, has been 
incorporated into other social me-
dia platforms. In mid-2021, Face 
book introduced a slew of audio 
features like Rooms, podcasts and 

Sound bites. These features were 
also released to support audio cre-
ators and provide them with more 
tools for their content.Twitter cre-
ated Twitter Spaces with a plan to 
monetize it. As a brand, you can 
host audio-only discussions or 
stream important news. A social 
audio strategy isn’t for every brand 
but if you’re looking to expand your 
marketing channels at a lower cost, 
then a feature like Twitter Spaces 
might be for you.

5. LIVE STREAM SHOPPING 
TRANSFORMS ECOMMERCE

An ecommerce trend that is 
growing in popularity is live stream 
shopping on social media. The on-
going pandemic only fueled its 
growth since brick-and-mortar 
shopping wasn’t as available as be-
fore.

In China, where live stream 
shopping is incredibly popular, the 
gross merchandise value (GMV) of 
ecommerce live-streaming went 
from 4.5% of the total online shop-
ping’s GMV in 2017 to an antici-
pated 20.3% in 2022. In the US, live 
commerce revenue is expected to 
triple by 2024, reaching 35 billion 
dollars.

Live stream shopping is appeal-
ing to consumers because it incor-
porates a personalized atmosphere 
of the person live-streaming with 
the ease of shopping from home. 
A McKinsey report showed that 
35.6% of live streams were in the 
apparel and fashion category.

Social media trends to watch in 2022
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